Elevating Care Delivery for Older Adults
~GAPNA Through Geriatric Specialist Certification (GS-C)
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* |ncrease number of Optum Advanced Practice Registered Nurses (APRNs) with Gerontological Specialist Certification (GS-C)
* |ncrease company awareness of the correlation that the GS-C has on positive patient outcomes
* |[mprove APRN job satisfaction through the company’s support of and funding for the GS-C exam

Abstract The Gerontological Specialist Certified (GS-C) prepares clinicians to Goals

meet the growing needs of our complex aging population and elevate care delivery.
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Opportunity

* Expansion of GS-C APRNs
* Improved access to gerontological experts

* Only 17.3% of Optum APRNSs hold a
certification in gerontological nursing
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12019 AANP National Workforce Survey
2GAPNA exam guide
3 https://www.aarp.org/content/dam/aarp/livable-communities/old-learn/demographics/the-next-four-decades-the-older-population-in-the-united-states-2010-2050-aarp.pdf
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